


The European-Turkish Business Confederation (UNITEE) organised a conference entitled 
“Europe’s Gateway to the East: Can Turkey become a Trade-Hub between Europe and Asia?” 
on Monday 23 April 2012. The conference examined three core questions. Firstly, can Turkey 
become a nexus or hub for European businesses wishing to invest or expand into some of the 
fastest growing markets in the world? Secondly, what steps must be taken in order for this to 
happen? And finally, how can ‘New European’ business networks use their unique insight into 
an understanding of both the European and Turkish markets to facilitate this process?

The conference took place at the European Parliament and was hosted by the Dutch MEP Ria 
Oomen-Ruijten. The conference was addressed by an impressive panel of speakers from the 
worlds of politics, diplomacy and private enterprise. These included: Mr Satoru Hayashi, Pre-
sident of the Japanese Business Council in Europe and Vice Chairman of Fujitsu Technology 
Solutions, Ambassador Selim Yenel, Permanent Delegate of Turkey to the EU and Mr Sükrü 
Masmas, Chief Executive Officer of the Life and Garden horticultural company based in the 
Netherlands.

In her welcoming speech, Ms Ria Oomen-Ruijten emphasised the interdependence that exists 
between the EU and Turkey. Turkey she said, plays a key role in terms of security and pros-
perity, and has a strategic role as an energy corridor. Ms Oomen-Ruijten stated that the EU 
and Turkey are already important trading partners for one another but that there is potential for 
much more. She reminded that the interdependence between the EU and Turkey can produce
positive results but it requires efforts from both sides.



In his opening remarks, Mr Adem Kumcu, President of UNITEE, reminded the conference of 
the important role that trade has played in the history of Europe. However, said Mr Kumcu, in 
order for Europe to remain an engine for economic growth in the world, attention should now 
be focused on the rapidly growing economies of Asia. Mr Kumcu referred to European Com-
missioner for Trade Karel de Gucht, who recently pointed out that around 90% of the world’s 
economic growth takes place beyond the EU’s borders. Mr Kumcu said that Asia’s key position 
in the world economy is indisputable, and that Turkey is ideally placed in geographic, geopoliti-
cal and economic terms to become a key regional trade hub between Europe and Central and 
Eastern Asia.

He further emphasised the important role that UNITEE and its New European Entrepreneurs 
have, in helping Europe’s entrepreneurs to break through cultural and linguistic barriers and 
venture into the rapidly growing Turkish market. Once established here, they will be able to 
seek out new business and investment opportunities in Turkey’s surrounding regions and fur-
ther east. Mr Kumcu concluded by saying that increased trade and business relations are a
win-win game for both Europe and Asia. Ambassador Selim Yenel began his speech by stating 
that rather than becoming a trade-hub between Europe and Asia, Turkey is already a hub. He 
said that it has been a step-by-step process since Turkey started to open up its inward-looking 
economy. He mentioned the 1995 Customs Union agreement with the EU and the end of Cold 
War which contributed to the opening up of the Turkish economy. After the 2000-2001 econo-
mic crisis companies started to go to new markets, especially in Central Asia. Mr Yenel stated 
that Turkey is a transit country in many ways. “Istanbul is a hub and now we want to make it 
a global financial centre” he said. He reminded that growth has to be sustainable and that we 
must not be over-confident.
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Mr Satoru Hayashi started by introducing the Japanese Business Council in Europe (JBCE) 
which was established in 1999 and represents companies of Japanese parentage operating in 
Europe. JCBE aims to contribute to EU public policy by making policy recommendations. As 
for Japan-Turkey business relations, he stated that there are over 100 Japanese companies 
present in Turkey and they operate as distribution hubs to cover the surrounding regions. He 
mentioned Fujitsu as an example of such a company operating in Turkey and being a strong 
hub for the regional market. He said that JBCE Member Companies look at Turkey as already 
part of the EU single market. He concluded by saying that Turkey has always been the bridge 
between East and West. Geographically its importance is indisputable, and political stability 
makes it attractive for business.

The CEO of the Life and Garden horticultural company Mr Sükrü Masmas, spoke of his own 
experience of being a European entrepreneur of Turkish origin who has founded a successful 
business and accessed the Asian market through Turkey. He said that many of his business 
contacts in Central Asia and the Middle East have been established through people who have 
discovered his company in Istanbul. According to Mr Masmas, Turkey provides a considerable 
production potential and Turkish companies are possible partners for business. “Turkey is
there for Europe to expand” he said.
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